—S5TORYTELLING FROM A DISTANCE™

«—— S0CIALISE @ CROWD DNA ——




WHAT HAS CHANGED ?

gCONO”’IIC

" (:eNERA?/%
pIC ul / P
a8 ") zfoa’f_ r

Q [~ %o Y&

N 1

INEQUAL\

LOCKDOWN 208

Al oy Tin Moan) were more dvtarkt than erer bepune ...

AL V. BEING ABLE
LN 2 To EMPATHISE

") WITH PEOPLE IS
/" AT THE HEART OF

/” GOOD STORYTELLING




S 2. STORYTELL

-

N

STORYTELLING TRENDS

2. STORYTELLING THAT. .. LEANS INTO /MAGINATION 4 |
& ) Y .

\

L4

STORNTELLING THAT... EMBRACES THE WEIRD

N\

L4




W H Y NO\/\]?

WE'RE WORKING 2 TRADI TIO'\'AL\

AN ﬂ' }) \\\ — |

Ve ' ] .- -

/\/\/\;; :::::::::: \ =

VA Y2 éﬁﬁ};ﬁ&ggﬁ% o TOVCHPOINTS \
N ARE DWINDLING ¢

-, 8- |4 AT

\




y4

CROWD DNA
SCENARIO
PLANNING

;:oudly , )
s - REMOTE FILM
METHQDS

......

Wensterring Bt widie Ovre b been sy raing, the West has been i deckne - 8
Tt echond Dy Te Orwess goverrvient s winessad KL Dy e peopss The Weer
& source of oot e o, bt cmly & fode K whet

wovesond 4 poscaty

bt Gont comtate Tt Wi being W Chness. WIsout beng bind 1 wider sooel

e wwmac of & Oragret. The st O of pers heve Tt the acospteos of

The Sreng of resonel e & goweg Made 7 O & e 8 el of conficenos

C(:Rowo DNA THOUGHT LEADERSHIP CONTENT SERIES ——

L N
\ 4




STORYTELLING

R

S —

. C T
=VOLVIN
CREATU

N

9 1AN

L
R

VoLV ING

Y.

A



Thanks for
reading.

Crowd DNA is a cultural insights and strategy consultancy with
offices in London, Amsterdam, New York, Singapore and Sydney.

Formed in 2008, operating in 60+ markets, we bring together

trends specialists, researchers, strategists, writers, designers and
film-makers, creating culturally charged commercial advantage
for the world’s most exciting brands.
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